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Media campaigns are essential tools to convey messages and achieve 

various objectives. In this research paper, we explore how to 

structure effective media campaigns by addressing key questions 

such as how to identify the goals of the campaign and what assets to 

create. The research question we will be exploring is How to 

structure a media campaign. 

 

For this research, I utilized several research methods from the library 

CMD collection, mostly benchmark creation and Design pattern 

search. Benchmark creation involved analyzing existing media 

campaigns to establish success benchmarks and identify common 

practices. Design pattern search helped identify established 

frameworks guiding campaign development, aiding in understanding 

campaign structures. These methods provided comprehensive 

insights into structuring a media campaign effectively. 

 

 

 

 

 

 

 



An effective marketing channel is a well-defined and strategized medium that 

allows businesses to reach their target audience with the right message, at the 

right time, and through the right platform.(Improvado, Nikita Bykadarov, 2024) 

A media campaign typically follows a structured approach aimed at conveying a 

specific message or achieving particular goals. In our case the goal attracting 

and informing student about Fontys ICT. After analysing and combining 

information from multiple sources this what an effective media campaign 

structure looks like this. 

 

Defining Objectives and Goals: 

First of all, we define what we want to achieve with the campaign. In general  

This could be increasing brand awareness, driving sales, generating leads, etc. 

(Linkdin, Kotlarczyk, B. (2023) Our goal is to inform (potential)students about 

what Fontys ICT has to offer and what profiles are available in the most 

comprehensive and engaging way possible. We need to achieve making it 

measurable, achievable, relevant, and time-bound.  

Identifying Target Audience: 

Understanding the target audience is very important. This can be done by 

conducting market research to understand the target audience's demographics, 

preferences, behaviors, and pain points. (Bryant, N. (2023)  It’s important to 

figure out what information the students are missing and what they already 

posses. This will help tailor the campaign’s messages and tactics to resonate 

with them.  

Develop Key Messages: 

Next craft compelling messages that communicate the unique value 

proposition of the campaign. These messages should address the needs and 

desires of our target audience and differentiate our offering from competitors. 

(Smart Insights. (2018). Why should the student choose Fontys ICT?  What is so 

great about our profiles? It’s essential to effectively convey these messages to 

ensure students know the distinct opportunities awaiting them at Fontys ICT.  

 



Choose Marketing Channels: 

SelectIng the most appropriate marketing channels to reach the target 

audience effectively is the next step. This could include a mix of media channels 

such as social media platforms, websites, video and visual channels. 

(Improvado, Nikita Bykadarov, 2024)  It’s important to communicate with our 

target audience and use gathered data from the market research done before 

to make sure we use market channels that fit our target group.  

Create Content: 

The most important part of media campaigning is creating engaging and 

interesting content that align with the target group. These assets must be 

visually appealing and engaging. We can develop creative assets such as ad 

graphics, videos,  website pages, posters, and other content that align with our 

campaign objectives. 

Implement the Campaign: 

After creating the assets for the campaign. We can Launch the campaign across 

the channels that we chose for our campaign, making sure to coordinate timing 

and messaging for maximum impact.(mackenziecorp.com,  Jenny. (2019)  Such 

as launching our content when students are at the point of choosing study’s. 

And monitorIng this process closely to address any issues that may arise. 

Measure and Analyze Results: 

After implementing the campaign the main task is done and it’s time to track 

performance to evaluate the success of the campaign. (Kotlarczyk, B. (2023) 

For us this could include metrics such as website traffic and engagement levels. 

Monitor and Optimize: 

Based on the campaign performance analysis, we can identify areas for 

improvement and adjust tactics accordingly. (Bryant, N. (2023) This might 

involve adjusting targeting criteria or reallocating budget to higher-performing 

channels.  

 

 



In summary, to effectively attract and inform students about Fontys ICT, a 

structured media campaign involves setting clear objectives, understanding the 

target audience, crafting compelling messages, selecting appropriate marketing 

channels, creating engaging content, implementing the campaign diligently, 

monitoring performance, analyzing results, and optimizing tactics accordingly. 

Following this methodical approach ensures the campaign effectively 

communicates Fontys ICT's offerings and drives student interest and 

enrollment. 
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